
Rockville
(301) 231-7222
Gaithersburg
(301) 921-8800
Silver Spring
(301) 608-9100

All ...
to ],•.

Slturdays

BdtsviDe
(lOl) S95.fOOO
Towson
(410) 823-6100
WasIUn«ton. D.C.
(202) 466-2900

Chantilly
(703) 222-l6OO
Alexandria
(703) 379-S3OO
Tysons Corner
(703) 506-2575
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~3UNT ON CIRCUIT CITY: YOUR
J:lllUlAR PHoNI CDNNICTIDNI

-' . .--...

"ut~o"z.d ~.t.,ltr

u Bell Atlantic .1

$' ·u",.ss O,"!'I'WfS~ S'fatpd ,,~! '.1'\1;!:.,.~!,

'eou,'~ 'f"lS:;IIIa'hOt'l ar"O am!'~a. ~~U"I!'S ~

day ,.,.lif\·....,ul""l "eN nu~ef ilc:".a~)cro ..d"
C'reu" Cit", lut"Orlle1 CellUlar r!'1!'O"'~"'~
co-panv Cet1.1.n .:e"u1ar f"!il!O"":-"l? ~ :--:a""
'"' anc rf'!t~JctICI"IS-a'. J,OJ, P'lce .,.,,/,:e
hIg".' WI:~OUt aC~r,fat,or;

Just sign up tor
Bell AtlantiC

Mobile service before May 9!

'"Requires Annual Contract and
Rex Plan activation. $' 9 credit
will appear on first months bIll.
S1 7S Early TerminatIon Fee
applies. Activation. Access.
Roaming. Long Distance & Toll
Charges not Included.

mI', I I

52103

•
GEe...
We bnnggaxJ things to life

GE "Pockdone" Portable
Cellular Phone with tl-Humber
Memory &OU8t Phone
Numbers CepabllIty
• easy-to·read d~ay&active menu
•unIQue antenna uniOkls alSlly &

angles for best reception
• credit card number storage with
security access COda

• 3 call llmers &lIIk tllnar

Motorola
.~...t~
Dynasty by Motorola Soft Pak
Transportable Cellular Phone
• full 3 watt power prOVides excellent
coverage In Innge areas

• '·Toucl'1 Turtlo 01&1" lets you dial any
, of 3 ""eMOry locatIOns

• automaliC handS f1'ee operation
• automatIc answer picks up the p"one as
soon as you stal1 spealllng

.........;......... ~

.•.,... . t

- .:'::~'

- ........... :- .. ~.:..... ~~ ~.J.~.~<

INovAtElI
Novatel Mobile Cellular Phone
with Built·ln Hands·Free
Operation
• 9 memory locations
• last number reo,al
• call-tn-progress air lime
• missed call counter

Novatel Mini Portable Cellular
Phone with 99-Number Memory ,
Multiple System Regl"'"
• W8l9"S less than 14 oz. & fits In purse
orbnelcase

• permits carner reglSI"Y in up to 4 Cities tor
conven,e." out-of-lown use

• alphanumenc IT'emory &"""".""oPe'ate lJ~e a
bu"t·,n rOlode_ ~ • • •

• second Inlernal a"lenna I I ..
Increases recept'on

"""825

MOBilE

, ,.

M.l'')l , • ',. Sle wtItte ......'fIt.............
....... ' --. • •··•· ,. ~.4·~".~ 'I' lIP ..~ .

-~,~ !~=:::~..n__
-:.8- - Cellular Telephone with Digital

: ~~: Audio &3-Year Warranty
'~_:;;;:.- -, • dual phone "l,;r""Ibe's o'e"ent you from payIng
;:.- "::::. \ expenSive 'ca!""l~g ::~a'ges

z:,-~ . provlces sou"c c!art!y oy re...,o',ing
_~ baCkgrounc ~olse

~ - ~ •.- • lull 3·watt cower &30-n..:nber memory
• • bUllt-,"! speaker for safe. iDI

hands·free con.ersat,on I

~socc~
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Is Your Phone InThe

-InChowchilla?

1
Turn off the rOllm light ~O,,"! Get
a local numbcrand save money.
1/1 'II~ 11I"( Llt:!l '(111 I In \Ilur It:lIuLtr
pil, 111t: (1)1' c.Jll }J. Il) -25-51< HI h'( '111 .1

regular pil, ,nt: I .1I1L1 w,,11 (t.-11 \( IlL

2
Best of all. "'ell give you thisne'"
number FREE. Tlw" n~lll~ \11\\

CCllu!'11 ()ne offcr" hlI..:L! nUl11hc:r"
fill \LILIcr.1 :111l1 'leru:'d L()urHle".

.-1 lid r!J(/(.; 1/1 ,( tiff When \1 lU l.:eC your ne\\
Cd/ubI' One 11l1l1111(:r Wlu'lI I'lt" ;lhl~ to lbe
Yt lUI' rht lne In \ It lI..le"ie. 'ICc 1<..1\( In...., JI1( Jr.1.

\lerLcll. rre"nl) .1I1L1 \'~dl:1 \\"ITH \0
RO\'([\(~ I:H.\R(iF. .. HI)\\ :lhlllll thac'
.\(/ d(/lfl' dl(II'~J('", L'ltl.V!r. Y()U can u"c

\'our rhl 'ilt:' 111 cht:'''c .lft':I" :H Cht''i;.II11t' 10\\

rate" \1 III p;1 \ fr 11' !H)ll'lf "el'\ICt'..

3
"'ant more? OK. Ho'" about no
long distance charges It \( lU L.dl
'It lI..le"(1 ,. 'itt Il!\(lll1..bc!\"1 In. 'I( Int 11";1.

I-n:"n( I - !l)( ,,,( (It the LellCu! \ .dle\·
.1I1L1 tl l' l{ lull" 1(lU L;1I1 lall .dl Cht'''e rL1Le"
tl II 11I"( {he pnle (It IIIGL! .1IrtUl1e

I), >1/ / II (lit' Yl 1m Ile\\ nUI11I'lt'r I" H{FF. the
1'1 >.1m !"ne 1"11[, Cdl Cellular Olle (OJ.I\'

Stop by our new office at
.t?-;O"(i··SLSujte.-\. "erced 18001829·0l11

CELLULARONE~
Takin' care of Business



12,700 square miles of local caverage with no long distance

Only Southwestern Bell Mobile Systems gives cellular customers'veMile- II cIages. That's A...... more lhan ...~"" au,,;s'" b;ggesI-..I< ol

@
Southwestern Bell
Muhile Systems

,-- ,. I stale of Texas, special nightime and weeltend rates, aver a

\ ."~ / century of Southwestern Bell quality and impeccable customer" r service And it's easy to see why Southwestern Bell Mobile Systems, \ofTexas;- ;s"'~;n"'ceU.~'"Y





en it comes to
coverage,°

we go the distance.

When you're traveling away from home, USWESTe

Cellular offers important advantages:
•Only USWEST Cellular provides continuous, uninter- r

rupted coverage between Albuquerque and Santa Fe.
With our competitor, you run the risk ofgetting cut off
and having to redial-an aggravating and potentially
costly process.

•With USWEST Cellular, callers can reach you in over 600
cities nationwide just by dialing your regular number.
Our competitor offers this convenience in only 264 cities.

So choose the cellular service that goes further to
serve you better For details, call the USWEST Cellular repre-
sentative listed here. L

Place business card here.

..J

-, "r:::-.... -.",", ,l_~



QUESTIONS You SHOULD AsK
WHEN CHOOSING CEUULAR SERVICE

"WHAT OTIES
CAN I CALL
TOLL FREE?"

Where does local service end and long distance begin? It can be confusing with new area
codes and Georgia right down the road. plus the added complication of roaming charges for
cellular service (roaming is an extra amount you're charged for being outside your "home"
service area) .

InterCel makes life simpler by making most ofnorth Georgia and south Alabama a local call.
(fYOU're within lnterCel's home service area. you can can Athens, Rome.

Atlanta, COlumbus. Thskegee. MontJ:mlery and nay and there's no charge
for long distance. That means that during certain times of the day. it
may be cheaper to make a call from your ceDular phone than from
your office or home. And when you're in those cities and make a
local call. it costs just 35 cents a minute with no roaming surchar~ .

.J~ It's another InterCel advantage. Because phones are supposed to
~...- bring people together, not make them long distance.

\="'"
+-~ .~,r ! ~~r J

,... .....~.,-.j.....I ~~-~\~
1 ~ I \~" -c--' f"'C; t-_· ... ~"'~_......, ~ .~\ ~~ '~"

(

I••• \\ \--.- _ & ,."'" ,

-_'\\I-,....--~,.. ~ ~,--------,-,;y~~j'=
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QUALITY CELLULAR COMMUNICATIONS

1-800-763-CELL



Service Brand Identification - MobiLink v. Cellular One



It's MobiLink vs. McCaw-AT&T in a mobile-phone face-off

marketing. The MobiLink companies will
re\'amp their systems to make it far eas­
ier for cellUlar-phone users to place and
recei\'e calls when they're outside home
territorY, McCaw's linked systems al­
ready proYide this feature: although
oYer a much smaller sen"ice area.

Toda~', customers typically can't re­
cei\'e cal],: te, their pocket or car phones

-..
flllllALEIS

executives from New York, for example,
can't automatically get phone calls when
they're in Atlanta. Instead, people trying
to call them usually must first dial a
special access number. And that number
differs for each cellular system. The up­
shot: You often can't reach traveling cel­
lular-phone owners unless you know
where they are.

Similarly, many mobile-phone owners
can't make calls easily when they're out­
side their home service areas. Instead,
they must first call the cellular company
serving the area they're in and get ap­
proval. Such tedious procedures make a
mockery of the term "mobile phone."
......1 CALLI. The MobiLink system
aims to change that. New software in
the call-switching gear of member com­
panies will alert the system to the user's
location, allowing anyone to reach mo­
bile·phone owners without knowing
where they are. (In some places, howev­
er, cellular·phone owners will first have
to key in a two-digit code to tell the
system their new location.) And Mobi­
Link customers will be able to make no­
fuss calls in other MobiLink regions.

To take advantage of those features,
some customers may have to switch to a
new cellular service. In general, only
two eompanies-one of them the local
phone company-operates within each
cellular service area. Because of anti­
trust concerns, MobiLink membership is
limited to the cellular service offered by
the local phone company.

Some cellular companies will find
themselves on both sides of the fight.
Pacific Telesis Group, for example, owns
cellular systems jointly with McCaw and
does business under the Cellular One
banner. Others, such as U. S. West Inc.,
own systems outside their local territorv
and will find themselves competing
against the MobiLink name used by the
local phone company's cellular system.
Such conflicts could prevent wholeheart­
ed endorsements of the alliances.

The mixed-up nature of the cellular
business is why Southwestern Bell Corp.
is not a MobiLink partner. The Baby
Bell is a partial owner of the Cellular

lOne brand, along with McCaw and an­
other company, and it uses the name on
its cellular systems outside its local­
phone territo~y. That could raise anti­
trust concerns if the company also held
a stake in the competing MobiLink,

Despite the mixed allegiances, the
two-way rivalry among well-heeled play­
ers should impro\-e customer sen'ice and
highlight the industry's promise of "any­
time, am'where" communications. ln
other wo~ds, the real winner of this bat­
tle should be the consumer,

By Bart Zieglel' in Sell" }"ork

Consider the battle joined. In this
corner, American Telephone & .. TIl ....
Telegraph Co., which last Novem- ..

ber jolted the phone industry with its ClLLlIll __
I agreement to buy a third of McCaw Cel- COIINII

lular Communications Inc. In that cor­
ner, MobiLink, an alliance of 15 cellular
operators, including six of the seven
Baby Bells. At stake: the loyalty-and
dollars-of millions of cellular-phone us­
ers frustrated by the numerology they
must learn When they try to place or
receive calls outside their home regions.

The MobiLink alliance, which was set
to be unveiled on Feb. 18, doesn't deny it
was created to counter the growing
reach of McCaw, but executives of the
companies involved say its formation
predates the AT&T deal. McCaw has been
assembling its own seamless cellular
system under the Cellular One banner,
which it plans to keep using in combina­
tion with the AT&T name. Already, cus­
tomers can roam among most of the
:\IcCaw systems and send and receive
calls without needing special access
codes. McCaw has also enticed other cel­
lular systems, such as those owned by
Comcast Corp., to join. .

Yet MobiLink dashes any hopes
:'IIcCaw might have had of creating the
on1\" coast-to-coast cellular network. In­
deed, the MobiLink companies say their
system will make it easier to place and
receive calls over a much larger part
of the country. Now, the MobiLink
group is waiting for McCaw's re­
sponse. One possibility: McCaw
could step up plans for its own na­
tional network by luring more com­
panies to join.
DAUNTING DUO. One thing the
:'IlobiLink pact won't do is relie\"e
tht' headaches that the Baby
Bells are suffering from the
:\IcCaw-ATU deal. The 83,8 bil·
ilon link between the biggest
"ellu]ar'phone operator and
iarg-est long-distance carrier will enable
·.~Ie two companies to package cellular
~,:id long-distance sen"ice in ways other
,'"lluJar operators can't match. And
:\Il-Ca\\' gains the powerful AT&T name
: market cellular sen'ice nationwide,

The :'IlobiLink partnership has its own
;!'omotional plans, including a nation·
',"ide ad blitz starting in midsummer,
L\" there's mol'l:' te, tht' alliancl:' than



Presenr thil coupon to any partlClpatme Cellular One dealer and Ft rwo
months free Monthlv Access when you sl/JI\ an annual servile plan on
P30. P60. PllO or P300. All other service charles apply·. Offer good

between April IS and Mav 31. 1993. Offer good on new activations only,
For the dealer nearest you. calli-BOO-IMAGINE.

.~.
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greater reliabilit)'. And If yOU nave a queStIon,
you can call our Customer Care Department
24 hours a day. SIX days a week. You can reiv
on us to assISt YOU anvwav we can.

Better coverage. A commItment to cus­
tomer care. And big saVlnlJS. It all adds up to

one thing, Cellular One makes your hfe more
productive. But don't cake our word for It. Talee us

up on our offer. We believe vou'll get the message
loud and clear.
Call1-800..IMAGINE for your nearest

putic:ipatull Cellular One dealer.

That's ngnt, For a limited time we're giving new
.:ustomers cwo months free Monthly Accesl when they
sign an annual service plan with Cellular One, With
savlnlJS up to $320 and mdudine up to 600 manures
tree. it's the best time ever to trY Cellular One. (Free
Monthlv Acceu credits will be issued m the 1st and
13th months. All,other charges are the responslbil·
It)' of the customer·. )

This olfer gives you a great chance to
dISCover what makes Cellular One 50 valuable.
We have the moSt cell sites In the Meat! New
York area. to give you better coverqe and

I
I
I
I
I

I CELLULAROfE
e !

L. IMAGINE NO UMITS- NYTD2.J

··'dOlUon"iCondiltlON; - - - - - - - - - - - - - - - - - - - - - - - --
Th. c _ _1ft ..,,"" "" 'ho ..................e plan IlIr 12~"" IlU\cI\&. lau-., dieC_ .011 ... _ ....en.,. .... of die I. Fne Man"d " ...
""''' .t ,,__: or 11\ --.-- .. doe I. "- Ilolamft.. Ac..- C","K oi eft."*-cMftIII- pion .....me _ or doe ., 0linnI CI'''_'
l!of ana I J'h month. 0fI1'I MOftthl..A~ chaIpI WIll M tift. The DIM" len..... 11ft. aU~~ IliIaft me~ (ft1ftUC8l ai rIw~. _IKI*I nee -. t'OImlftC. ,anahne.
lone alltanee. taUI. fI"I'W'Ited Monthly Ace-, tar the ." I'ftIDIKft.w cn.w- WIU be d. ~ll",01' the C&lKOllle. Crwtla ..l1.,.,. a.-I CI'I .......1. p'-n.
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Targeted Services and Calling Features



The Wall Street Journal, June 24, 1993 - Page B7

Sprint Service Can Tum
Cellular Phones Into Pagers
By Q WALL STRF.F.T JOURNAL Staff Reporter

NEW YORK - SprIDt Corp. began of­
fering customers in Las Vegas a service
that turns cellular telephones into pagers
and alerts the customer to voice-mail
messages.

For $9.95 a month. a Sprint customer
in Las Vegas can receive a short text
message printed on the telephone's elec­
tronic display, or be paged. The cellular­
phone system also will alert the customer
to a voice-mail ~euage. which the
customer can retrieve by pressing the
telephone's "send" key. according to
Spring, based in Westwood. Kan.

Because the piling and voice-mail
.alert are transmitted in digital form, the
.new service uses special Motorola Inc.
.network equipment and software that
allows a digitized message to be sent
over the regular analog cellular-phone
network. a Sprint spokesman said.

Yesterday. in composite trading on
the New York Stock Exchange, Sprint
closed at 533 a share. off 50 cents.

McCaw Cellular ConmIunicatlODS
Inc., the only national cellular-phone
company, said it plans to roll out fully
digital phone. paging and data services
by 1994 that will allow customers to use
almost any cellular phone.
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Sign up for ordiJw"y cellular service and that's all you get. Sign up for Ameriteeh~ cellular service and become a member
of our exclusive MVP program as well.

With Ameritech's MVP Program. sign up for one year of cellular: service. and you automatically get Jocked.in calling rates.
special ofters on both numeric and alpha numeric paging, phone repair service and stolen phone replacement. including an
~ loaner phone should you need one.

Depending on the calling plan you choose, you may be eligible for even more benefits. like discounts OIl service. free
custom calling, free message services. special phone upgrades. and much more. And ifyou're already anAmelitech customer,
you can join the MVP program just by signing a new one year agreement on an eligible service plan. To find out what we mean
by ceDuJar service, see your Ameriteeh cellular service dealer today. Or call1-800-MOBILE-l.



Service Quality



In a recent J.D. Power and Associates survey
of Linx'and 8ell Atlantic Metro Mobile customers,

Linx ranked highest in customer satisfaction
among business customers.

1.0. Power and Associates. one of Amenca's leadiOl! marketlO!! mtonnatlon finns. recentlv
.:onducted a telephone survey among cellular users ihroughout'Connecticut and in westerri Massachusetts.

The results were conclusive - J.D. Power and Associates ranked Lin~ "hi!!hest in
overall customer satisfaction amon!! buslOess customers." -

At Lin~. we are totally commllt'ed to delivenng cellular service that proVides the highest
satisfaction in each of the areas business customers mdicate they value most:

1. c.I......, ..... cov....
2. Cue , NrVtoe
3. A NrVtoeI ..... Itefteflt.
4• .................... ruoIution.

And all these effons have paid off with the results of the 1.0. Power and Associates
customer satisfaction survey reponlOg that Lin~ outranked Bell Atlantic Metro Mobile
amonl1 business customers.

So why settle for second besr! Call 5NET MobileCom at 1-800-922-LINX
and get the cellular service that's second to none - Limc

Get Llnx or get .e••

0...,.
We go beyond the call.
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Ameritech Mobile
believes in clarity.

(that goes for advertising, too)
Just to set the record straight. here's who has what in the cellular service business.

Ameritech MobUe
1. 100% dilital switching and

tI'a"""iMion.
2. 24-bour electroDic call moDitoriDl.

3. Many powerful telecoDUDUDkatioDl
procellOrl for uninterrupted .emce.

4. No double charle for caU waitiDI
or 3-way callinl.

5. first to lDtroduce fiber-optic bMed
microceD tedmoiOlY.

6. UnJDterrupted.mce ......
betweeD ChicaIo IDd Wllcal*
plus ChicaIo IDd Centl'll...

7. MobUe ._.leI'Vice willa exd.
live IDfII.DOtUlcatioa 1eIbIre.

8. Belt IervIce priages at tile lowell
prices lD towa.

The Other Guy
1. Ditto.

2. Ditto.

3. Ditto.

4.00...

5. 00pI.

6. 00pI.

7. Oope.

8.,,0..

CoanedWIlla. lacier.
Calli_II MobIIeoI abcMd ...SlSi ....... or Sill Free AJ..-e Offer.

... : ....-
·•.Ii .•..

-......
••..:tIIIII:­"'~,... ,.,.
~."'0: ,.
=---

~..---::== .~ ........
~ .. --~-:.,.. -- ~

.-........... ~..- ~! ..
... ,~..... • ... ·11- ...- ..
~ ..
6:.~,~t;;" ~=-......._

.-......- ----.-.-..-;. ......, .....
"':~·11 ~...- .......­......1_.......... _~~. :.IJ;\II __... _- ......."_·r .. ·....... ..."... ,..:...--

- o;::,=r ":.""'1.. • -:u: -- - - . _...",........ - ._- -- ' .....- 1'101"'. -- I_ ..........
:=!!lr_ -- ,.,..... I"..,."r' ... ' .........i.-- -- ......- -- .' ......- ·.. :.... 1.-.-- ........ -- - _..

;u·~--- - --- -- _.- -- ..,"'''. - - ftt..... ..•_..... ~ .":... ......
........- - ;- ,'''112''- - :1fI."- ...."1·... :.... ... ; .......... .............- -- - ",.,." - - ." .!W"o"-- ~-... .; - -- .,.=.:- - ._- -- - ,"l1li'- ~ A~' ;-,
...,... ·....1•

_...
._- .- 1lIO.;,,j; .-- .- :..- - :.~..,.- - i-....... - '0'._ -- . -......-. "::lI:'" :- ;'.....

'1Mt1... ._- -- - ~.,.'''''I........ ._- ...- :.,."'U .....- ....- ==- - '- :".JA.t»' --- ...... ••,<IIt ......._--- ...-...... .- .....- -- - - .'-'-- -- _.. -- ; ...........-



Competition With Other Mobile Services
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Get Can
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~d ~de ¥Y~-twoway o:rSMR radio
for a brand new Moto~a cellular telephone.

. J"" .~- 5 I':

Do you often get tied up with your two installation. All you do is sign up for 24
way? months of Cellular One service.

Do you sometimes feel like your talking And you'll even quality for our exclusive
on two Lin cans connected hy frayed string? Contracwr's rate plan which gives you the
Is your two way more of a hindrance to your lowest monthly service plan available for
business than a help? only $20.00 per month. A savings of60

Ifyou're like a lot ofcontractors then bucks a year!
the answer to the above questions is a big But this ol1er expires on December 31,
''V'"C''S'' ..u.;,..: 1992, so get a move on, unbolt that two way

Now Cellular One has the deal you've can in your truck, bring it in to your nearest
been waiting {()r! You can trade in your old Cellular One office, pick up your new
two way radio I()r a brand new, state·of·the- Motorola cellular phone and start enjoying
art, Motorola cellular 0ME8 the clarity and
te.lephone - complete CEll..ULAR . cOI1\'cnie~ce .of cellular
With antenna and communications.

The Choice Is. .. Crystal Clear
715·424·0400

Wisconsin Rapids
715·345·0101
Stevens Point

715·387·0700
~Iarshficld

414·487·4466
\rantoma

414·982-6900
Xcw London




